
CLASSIC CASE | STA TRAVEL 

Campaign goal 
 Initiate publicitiy for STA Travel (travel operator) in the young target group 

 Find means of response 

 

Campaign 
 Promoters surprisingly entered auditoriums with loud music 

 Promoters threw company folders formed as paper planes into the audiences 

 Folders held information about the travel operator and offered a special discount for bookings within the 

next two weeks 


